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With Motorola’s Help, Alfa Leisure Keeps 
The Bottom Line, In-line

DTR Series™ Digital On-Site Two-Way Radios Lead To Major Savings Over Alternate Solutions

“I would absolutely recommend the DTR series to my MIS colleagues, as 
these radios have saved us time, money, and have made us an even stronger 

and more viable business.”
David Schroetlin – MIS Manager, Alfa Leisure

ONTARIO, California – David Schroetlin is obsessed 
with saving money, and that is a great thing for his em-
ployer. David is the MIS manager of Alfa Leisure, a Cali-
fornia company that builds diesel motor homes and fi fth 
wheel recreational vehicles. Recently David led Alfa Lei-
sure to make the switch to the Motorola DTR Series Digital 
On-Site Two-Way Radios and his CFO and employees 
quickly realized the many benefi ts of “speaking digital.”

To be truly successful, the employees of Alfa Leisure 
must be able to communicate effectively, as communica-
tion is business critical in an assembly line production envi-
ronment. Any viable communication 
solution must be reliable, durable 
and economical, and Motorola’s 
DTR Series Digital On-site Two-Way 
Radios fi t the bill for Alfa Leisure in all 
three instances. 

Range is also critical at Alfa Lei-
sure’s two sizable production fa-
cilities, and the DTR Series provides 
the on-site communication features 
necessary to get the job done right.

Along with providing the critical 
communications that Alfa Leisure 
needs, Schroetlin could not say 
enough about the cost benefi ts as-
sociated with the DTR Series. “From 
a business standpoint, especially in 
a manufacturing situation, the radios 
are absolutely fantastic because of 
the amount of money you save with them — we are trying 
to manufacture while keeping costs down and the DTR’s 

are helping us do that,” Schroetlin said. “We fi gured the 
ROI on buying 214 DTR’s was fi ve months, and that we 
would be saving up to $10,000 monthly versus our prior 
communication solution.”

Alfa Leisure was founded in 1973 as a builder of small 
trailers, and has progressed over the years to become an 
even larger organization producing both motorhomes and 
fi fth wheel recreational vehicles at two plants in Southern 
California. Every Alfa Leisure trailer and motorhome is de-
signed and built to be more livable, more functional and to 
provide the best value. Striving to reach those goals takes 
outstanding communication between management and 
the production line, and the DTR Series provides the instant 
communication critical to Alfa Leisure’s continued success. 

Schroetlin had previously utilized an alternate communi-
cation solution to serve the communi-
cation needs of Alfa Leisure’s more 
than 350 employees. While the pre-
vious solution provided one-to-one 
communication, it proved extremely 
costly and ineffi cient, putting com-
plex units in the hands of employees 
who simply did not require all the 
distracting features to get their job 
done. The DTR Series allows for the 
one-to-one communication Shroetlin 
desired without the monthly fees he 
defi nitely did not want.

“We love the DTR Series radios 
because they not only make fi scal 
sense, but also because they make 
practical sense,” said Schroetlin. 
“These DTR radios have extremely 
long battery life, and equally impor-

tant, are built to take the beating that a production facility 
can dish out.”

When asked whether he would recommend the DTR 
Series radios to other MIS directors, Schroetlin’s response 
was unequivocal. “I would absolutely recommend the DTR 
Series to my MIS colleagues, as these radios have saved us 
time, money, and have made us an even stronger and more 
viable business.”


